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 The power of pictures

Be your own press photographer 

Local newspapers today have very limited resources. Few have access to photographers they can use for community events. Editors, therefore, welcome any good quality photographs you can supply. In many cases you can get passable images from iPhones. Better quality is possible from compact or SLR cameras. Aim to provide an image size of about 1.0Mb.  

What makes a good image?  

If you are to project a positive image you must think carefully about the content of your photographs. Forget about the ‘grip and grin’ shot of cheque and award presentations and look wider. Think of how you would like people to see you and Scouting. 

Editors would much rather see an action shot of people enjoying themselves and taking part in different and fun activities. This creates a far better image than people standing stiffly in a line or at an award ceremony. 

Whatever your Groups or Units do and wherever they go make sure you have a camera with you. Then on your return send a selection to your local newspaper along with a press release.  

Ask yourself the following questions about your images: 

 Do they promote a positive, exciting and interesting image of Scouting? 

 Would they encourage your local community, potential supporters and recruits to see Scouting as a dynamic organisation?

The five point image plan 

 Move in close (One person can make the story) 

 Take natural action 

 Get down to eye level (useful for small Beavers) 

 Use fill-in flash to lighten dark areas (good for backlit shots) 

 Choose unusual angles (very high or very low) for occasional shots
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