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Using social media

Social media is just the latest chapter in the communication revolution that started in 1448 with the printing of the Gutenberg bible, still the best-selling book in the world. It introduced a population of Readers to the printed word. Next came the Listeners when Marconi invented the radio in 1901. This was closely followed by the Watchers when John Logie Baird invented television in 1926.
In 1990 Tim Berners Lee launched the world wide web and in 2004 we had the start of the media Creators with the introduction of Facebook in 2004 closely followed by Twitter in 2006. This stage of the revolution has over 1.8 billion followers all able to create media input for use by newspapers, radio and television. Social media is set to dominate our lives for years to come.
This document sets out to give guidance on the use of social media and advice on how to become part of this enormous media story with User Generated Content.
User Guidance
The Scout Association has published guidance on the use of social media. One is a fact sheet No. FS 103011 titled, ‘Social Networking Sites and Scouting’. Another is an explanation of Facebook, Twitter, Google+ and Pinterest in a leaflet called, ‘Social media #sorted. You can download both from the Scout HQ web site.
The BBC Academy also has support for its editorial staff in ‘New: Social Media Guidance’. In summary all this guidance says:

1. Don’t say anything stupid.
2. Write good, concise English 
3. Download only those images that you would be happy to see on your noticeboard
4. If your mum would be ashamed of your language or a photograph, don’t publish it
5. Treat young people in your care with respect. Don’t compromise that trust on the internet.

User Generated Content (UGC)

News gathering is changing and changing fast. Newspapers, radio and television stations now have staff dedicated to searching Facebook and Twitter feeds for breaking stories they can use.

Here is one recent example:

Drivers delayed by a serious accident on the A421 near Bedford tweeted images and text from the scene that made it onto news bulletins within minutes. Later, Prince William airlifted a patient to a school playing field near the Lister Hospital in Stevenage for urgent treatment. He and the crew stayed at the school for lunch and a second story broke as pupils’ tweeted images of the Prince to parents and the media. 

Scout stories don’t tend to be hard news but they can catch the eye of the searching news hounds if they have strong human interest angle. For example, a Scout challenge hike may involve them treating a make believe casualty by the side of the road.

It’s worth building a link with media outlets such as local newspapers and the BBC who all regularly ask for stories via their web sites. Simply get into the habit of adding them to your list of contacts.

Here is a short list of useful media addresses:

yourpics@bbc.co.uk
news@lutonnews.com
editorial@lutononsunday.com

Carry a mobile phone camera with you always and use it to capture those incidents that get forgotten. They may all be useful material for a news story. 

Personal –v- official

On Facebook or Twitter you can set up and use a private account and use it to keep in touch with your friends and family as well as the outside world. It’s worth saying this in the introduction to your site.

[bookmark: _GoBack]If you use social media to keep in touch with parents consider making this a password controlled account to protect and safeguard your members.

For official output via a Scout account you need to avoid personal issues and unrelated comment. Remember news items and photos will reflect on what matters to the movement. One word of caution is to follow the golden rule: get a second pair of eyes to view the item prior to publication. This second check might well avoid you saying or linking to something unwise which could land you or the Association in trouble. 
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